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“I’ve missed more than 9000 shots in my career. I’ve lost almost 300 games.
26 times, I’ve been trusted to take the game winning shot and missed.
I’ve failed over and over and over again in my life. And that is why I succeed.”
--- Michael Jordan

As this
year
ends, so
does my
term as
Midwest
SCC Chair.
I have
enjoyed
working with such an enthusiastic
group of people and will toss the
ball to Perry Romanowski, and I
know he will run with it in 2020 as
he is the renowned Joggler!
I would like to thank my Chair-Elect
Renata Butikas for all her hard
work. Stepan has offered
Renata to work in France next year,
so she had to step away from the
BOD and Chair position.
Hence, Perry Romanowski will step
in for the next year.
Our last meeting was action-packed
due to installations, awards, Toys
for Tots donations and
Chris Boone’s fascinating
presentation about the
misinformation in our field
regarding how “chemicals are bad.”
The presentation, “Why can’t I use
parabens anymore?” and other
stories of ingredients with bad
press, described how blogs and the
internet are the culprit with NONexperts spreading misinformation.
Poorly designed studies and fear
mongering were part of the
downfall for Parabens.
“Phenoxyethanol could be the next
‘no-no’ ingredient,” said Boone.
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“But that’s because new research
suggests it could be irritating due to
impurities and when
tested at 100% concentrations—
which are not relevant to the levels
used in personal care.”
Chris urged MWSCC membership
to step up and speak out to defend
products like Phenoxyethanol
against misinformation as it’s
one of those effective remaining
preservative options; that would be
a shame to lose. We need to ban or
limit our Marketing Departments,
R&D and Regulatory from using
“free from” claims. We as scientists
need a coordinated effort to get the
right message to our consumers.
Thank you, Chris, for your research,
logic and advice.
Every meeting and newsletter
require work and organization.
Crystal Rampaul put in the effort
like no one else, and she is moving
up to Chair-Elect. New to the BOD
is Amanda Rountree as Secretary.
Keeping the Books for us is
Treasurer Frank Wagner and New
to the BOD is Treasurer-Elect Mario
Stewart. Thanks to all that helped
this year- your dedication and
devotion is appreciated. I look
forward next year and a Teamworks
year in 2020!

EM

meritus
embers

Of all the Chapters, The Midwest is fortunate to have the largest contingent of Emeritus
Members. The combined knowledge and experience of these long-time veterans of the industry
is at the disposal of all our members, and many are among our most dedicated volunteers. We
were delighted to see a great number attend the November meeting to catch up with their peers
and enjoy the fellowship.
The next time you see them, ask for some advice – or at least a good story!
William J. Brown
Orey R. Buzzelli
Henry H. Chan
M. Catherine L. Chung
Dennis P. Ciechna
George A. Concar
Anatoly Dameshek
Archish M. Desai
Robert H. Dewolf
Jerome A. Feit
Dennis K. Ferguson
August E. Fiebig, Jr.
James F. Fischer
Eugene Frank, Ph.D.
Rosemary Gaudreault
Dipak K. Ghosh
Donald E. Hartung
Nancy Hayden
Marion Ishii
Allan R. Jacobsen
Dolores Kenney
Stuart Ladin
Elnora H. Metzger
Gerard L. Micheels
Arun Nandagiri
Richard J. Otterson
Adelisa A. Patel
Ramesh C. Raval
Paul B. Rupprecht
Anthony Scafidi
Thomas G. Schoenberg
Ali N. Syed
Morton Westman
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Stanley Allured Lifetime 2019
presented to Marcie Papadakis
Bob Buzzelli introduced the 2019 Stanley Allured Lifetime Service Award recipient Marcie Papadakis.
The “Stanley Allured Lifetime Service Award” was begun in 2010 to recognize a member of the Midwest
SCC Chapter for a lifetime of distinguished contributions, achievements and service to the Chapter. This
award is being presented to Marcie to thank her for her dedication and enthusiasm to the Midwest SCC.
It was a true pleasure to have Marcie, her husband David and her sons Constantine and Michael there
to honor her work throughout the years. Ironically her son Alexander, a new MWSCC member, was on a
business trip and could not join us.
Since Marcie joined our Chapter in 1988 when at Helene Curtis, she has been extremely active on various
committees for the Chapter for all 31-years. It would be a far shorter list covering what Marcie hasn’t
done rather than what she has. She has been the ultimate Chapter volunteer when and wherever help
was needed. She has served on our board in various positions as our Chapter Secretary 2008-2009
(and once before she thinks, but it’s a blur) and long -time Membership Chair; this year she is filling in
on both Program and House, working as co-chair with Elvia Isguerra; she has organized the volunteers
for attendee check-in for many years for Teamworks, and with coordinating the judging of our student
posters. Before taking up the Membership role, she filled in with Hospitality whenever needed; and she
has contributed content to the Newsletter with her “Weird Science” articles. She is always challenging us
with new ideas and ways for us to offer more value to our members.
Marcie’s career has spanned several industries and disciplines. She likes to say she is on “Plan J”. Her
first position was as an R&D Chemist for aerosol and liquid personal care, automotive, and household
cleaning products for DeMert & Dougherty. After a few years, she went on to Helene Curtis and developed
the corrosion inhibition system for low VOC aerosols that is still widely used today. She was granted
a patent for her work with glycolic acid skin care formulations. In 1997 after 18 months with Unilever
following the sale of HCI, she began her career in sales with TRI-K Industries covering the Midwest and
never looked back. In 1999 she joined Dragoco, where she developed a life-long passion for fragrance.
She left in 2002, shortly before the merger with HR, which is now Symrise, to join Quest Fragrances,
now part of Givaduan, and in 2004 began her tenure with Ungerer. Coming back to her styling roots, she
interviewed with National Starch in 2008 and got hired by AkzoNobel, which had just acquired ICI. Akzo
sold the Specialty Chemicals business to private equity last year and Nouryon was launched. Marcie has
been a Global Account Manager for over six years. Even so, she says: you can take the girl out of the lab,
but you can’t take the lab out of the girl. In addition to being a long time member of SCC, Marcie is a past
member of the CEW and AIDA, now the MAA.
In her acceptance speech, Marcie recounted her childhood fascination with ingredient labels on personal
care and beauty products and marveled that she ended up in this wonderful and rewarding industry.
Thanking her friends, mentors and the whole membership, she stressed the importance of volunteering
to ensure “a strong vibrant, resilient and relevant SCC for years to come.”
Lastly, as requested by our incoming Chair,
Marcie has written a haiku:

Midwest SCC
Takes a moment to say “Thanks”
I am overwhelmed
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The Challenges of Formulating
Natural Cosmetics BY PERRY ROMANOWSKI
Clean Beauty is all the rage these days and it
can be directly related to the difficulties in formulating natural cosmetics. Although there are
not actually any cosmetics that I would consider
natural (there is no lipstick bush) some things
are seen as more natural than others. Ingredients that are obtained from plants or chemically
modified from plants or chemically identical to
plant ingredients are considered by some people
“natural.”
The problems with formulating natural
However, there are some significant challenges
to formulating natural. It was these problems
that led to the creation of this new niche called
Clean Beauty. Some of the problems are as follows.
There aren’t many natural ingredients
First, when you commit to formulating natural
you’ve significantly reduced your formulation
options. The INCI dictionary lists about 22,000
different chemicals that can be used in cosmetics. Maybe 10% of those would be considered
natural. Now, most natural standards groups
and retailers solve that problem by just making
exceptions and letting formulators use synthetic
ingredients that seem natural so it expands the
actual ingredient pallet. However, if you’re being
a natural purist there aren’t many things you can
use.

planet cleansing surfactant, your only real choice
is a saponin from the berries of a soapnut tree.
These are not nearly as effective as synthetic
surfactants and they’re hard to work with. And
consider colorants. There are very few truly
natural colorants that have been approved by the
FDA. I saw a blog post where they went through
and listed all these extracts and the different colors you can get from them. But you know what?
In the US it is illegal to use most of them for the
purpose of coloring your product. There are less
options and they don’t work as well.
The supply is inconsistent
And even if you find a natural ingredient that
works great, you can’t necessarily count on always being able to get that ingredient. I know in
the recent past there was a significant problem
with the yearly jojoba crop and getting jojoba oil
was a challenge for many brands. If you are a
smaller brand and there is a problem with any
crop, you could be out of luck for getting a supply. Or you might get an ingredient that worked
one way one year but the growing conditions
made it such that you
got an ingredient with
the same name that
didn’t work the same
way.
--- continued page 12

The natural options don’t work as well
Another problem
with natural formulating is that the
ingredients you are
restricted to are
not the best functional ingredients.
As an example, if
you wanted a truly
natural, from the

SOPALTERIC CS

AT THE
FOREFRONT OF
BIO-BASED AND
SUSTAINABLE
SURFACTANTS

Lipex SheaLight™
Eco-designed emollient ester
for skin care, sun care, hair care
and color cosmetics

Make the change to 100%
renewable carbon.
FOR MORE INFORMATION, VISIT
WWW.SOUTHERN-CHEMICAL.COM/GREEN

Sustainable Beauty Award winner
For more details, contact: aakpc.us@aak.com

•
•
•
•

multi-functional
fast-spreading
ultra-light
highly polar

aakpersonalcare.com
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SCC MIDWEST CHAPTER

Mingle in the Midwest Recap
Emeritus & Educational Annual Meeting - November 12, 2019
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SPECIALTY
SILICONES

We give all our customers
star treatment…no matter
their size.

Choose Elé and
get the attention
you deserve.

• We manufacture on site
• Low minimum orders
• Expedited samples
• Deep technical resources
• Green alternatives
Talk to an expert today at
sales@elecorporation.com

elecorporation.com
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Launched in 2015 by the Society of Cosmetic Chemists, the NextGen Initiative was created to
help young professionals and students further their education to attain successful and rewarding
careers. Bridging the gap between young professionals and established professionals is at the heart
of this critical initiative. Brought about by a need to align education and training with workforce
needs, our mission is to attract, educate and provide for the advancement of our members.

SS

tudents
cholarships

MWSCC Student Scholarship 2019 is under review. Each winner will be notified by email on or
about February 1 st , 2020 in which the scholarship is being awarded. The formal announcement
of scholarship winners traditionally is made at the Midwest Chapter Educational Dinner
meeting which is the second Tuesday of February 2020. The winners are invited to attend the
meeting and receive the scholarship in person. A short biography and photo of the Scholarship
winners will be published in the February/March SCCoop newsletter and on the website.

THANK YOU FOR YOUR
SUPPORT for
TOYS-for-TOTS!
We had a great turn out at our MWSCC
November 12, 2019 meeting at Cafe La
Cave. We are so excited to also have
such great support from our members
for the Toys for Tots drive. Some of our
volunteers dropped off the toys at our
local drop off centers after the meeting.
Your generous donation will help the
United States Marines to send a message
of hope to less fortunate youngsters that
will assist them in becoming responsible,
productive and patriotic citizens.
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TEAMWORKS 2020:
The Next Generation –
Reserve your booth today!

The Next Generation of TEAMWORKS takes place April 8, 2020, at the Donald E. Stephens Convention Center in Rosemont, IL. Providing an immersive experience for
formulators and product development teams in beauty, personal care and household
product markets, TEAMWORKS 2020 will be the Midwest’s premier destination for
industry innovations and advancements. Social Night at the Hofbrauhaus Chicago will
kick-off the event on April 7th .
Registration is now open…and Social Night tickets are available!

For more information email: teamworks@midwestscc.org
Quick details & facts: www.midwestscc.org/2020-main-event/

Click here to submit Your
Presentation
for topic
consideration
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TEAMWORKS 2020:
T H E N E X T G E N E R AT I O N

Reserve Your Booth – Plan to Join Us!
The Midwest Society of Cosmetic Chemists
invites you to our 2020 Main Event!
April 8, 2020
Donald E. Stephens Convention Center in Rosemont
For further details, contact:
teamworks@midwestscc.org
www.midwestscc.org/2020-main-event
Interested in presenting?
Visit: bit.ly/2020Teamworkspresent

Association Partner:
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Media Partner:

The Main Event for the MWSCC
Partners with ACI and HAPPI
TEAMWORKS 2020 Set to Expand its
Offerings for Cosmetic Chemists involved
in Beauty,Personal Care and Household
Product Development

(Chicago, IL)— The Midwest Chapter of the Society
of Cosmetic Chemists (MWSCC) main event for
beauty ingredients, formulations, and delivery
innovations, Teamworks, has confirmed alliances
that aim to expand their reach outside of cosmetic/
personal care development to include household
products. The biennial event will take place April 8,
2020 at the Donald E. Stephens Convention Center in
Rosemont, Illinois.
These new partnerships will allow the dozens of
ingredients/raw materials providers exhibiting at
TEAMWORKS to expand their product offerings
to the household products market. ACI (American
Cleaning Institute) and HAPPI magazine are both
leaders in providing education and information to the
household product development sector.
“We are excited to partner with the Midwest SCC
to enhance business-to-business opportunities
for the cleaning product supply chain. It provides
our membership in the region a cost-effective
opportunity to meet with suppliers and participate
in educational programs designed for chemists,
formulators and product development professionals,”
said Brian Sansoni, ACI Senior Vice President,
Communications, Outreach & Membership.
TEAMWORKS 2020 educational programming this
year will be expanded to include a “Main Stage”
during expo hours and will feature innovative
solutions from the participating exhibitors.
The morning sessions will be peer-reviewed
presentations selected by the MWSCC Executive
Board and Program Committee.
“Adding the household component to our already
vibrant event is a winning combination. We are
excited to cast the net wide and provide our
members with expanded education, networking and
opportunity,” said Lisa Kringas, Chair – MWSCC.

“This is only the beginning and will be announcing
other strategic partnerships in the coming months!”
The popular social night event, that is a key
component to attendees’ overall TEAMWORKS
experience, will take place on Tuesday, April 7th
at the HofbrauHaus in Rosemont. Registration for
TEAMWORKS 2020 and ticket sales for the social
event will open in October. For exhibiting and
sponsoring opportunities, contact teamworks@
midwestscc.org to learn more.
About Midwest Society of Cosmetic Chemists
(MWSCC)
The Society of Cosmetic Chemists Midwest Chapter,
Inc. is a professional organization for cosmetic
chemists located in Illinois, Wisconsin, Indiana,
and Iowa. There are 18 chapters in total that make
up the national Society of Cosmetic Chemists.
The association is dedicated to the advancement
of cosmetic science and strives to increase and
disseminate scientific information through meetings
and publications. By promoting research in cosmetic
science and industry, and by setting high ethical,
professional and educational standards, we reach
our goal of improving the qualifications of cosmetic
scientists. Our mission is to further the interests and
recognition of cosmetic scientists while maintaining
the confidence of the public in the cosmetic and
toiletries industry. For information on membership
contact: midwestscc@midwestscc.org.
About American Cleaning Institute: American
Cleaning Institute ®
ACI ® (www.cleaninginstitute.org) is the Home of the
U.S. Cleaning Products Industry ® and represents
the $60 billion U.S. cleaning product supply chain.
ACI members include the manufacturers and
formulators of soaps, detergents, and general
cleaning products used in household, commercial,
industrial and institutional settings; companies that
supply ingredients and finished packaging for these
products; and chemical distributors. ACI serves the
growth and innovation of the U.S. cleaning products
industry by advancing the health and quality of life of
people and protecting our planet. ACI achieves this
through a continuous commitment to sound science
and being a credible voice for the cleaning products
industry.
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The Challenges of Formulating
Natural Cosmetics continued from page 5

Natural ingredients are harder to work with

ingredients are safer for them. Safety is not
something you can actually see or experience in
When you formulate natural you’re limited in what any immediate way. Performance, on the other
you can formulate with and it is particularly diffihand is something you notice right away. It’s easy
cult in terms of preservation. Natural ingredients for consumers to tell when a product isn’t workare more prone to contamination than synthetic
ing as well as they expect. Consumers can tell
ingredients. That’s what happens when you leave when a product feels bad on their hair or it feels
something outside and exposed to the natural
more irritating on skin. When it comes right down
environment. And there are just not many options to it, consumers want products that work. They
when it comes to formulating using only natural
might say they want “natural” and environmentalpreservatives. Sometimes you just can’t get a
ly friendly products, but what they really want are
preservative that is effective enough.
products that are effective and fun to use.
Natural fallacy

Natural has no legal definition

Natural marketing is based primarily on fear and
the natural fallacy. Marketers of these products
want people to believe that things that are natural
are safer for you. They want people to believe
that things that are natural work better. Unfortunately, or fortunately depending on your perspective, neither of these things are necessarily true.

Another problem with the marketing term natural is that the regulators in the US have added
to the confusion. The term natural has no legal
definition. In the US, pretty much anyone can call
anything they want “natural,” at least according to
the FDA.

Natural is not more safe
It certainly isn’t true that natural things are safer
for you. Safety of an ingredient has nothing to do
with whether it is natural or not. Certainly there
are safe natural ingredients. But there are also
unsafe natural ingredients. Who wants to take a
blop of poison extract and rub it on their skin? In
fact, if you look at the ingredients that cause the
most skin reactions, they are normally natural or
naturally derived ingredients.
Natural lacks performance
It is also not true that natural products work better. And this is probably the number one reason
for the rise of Clean beauty. While people can be
fooled into believing that their naturally derived

FDA on Natural
This is taken from the FDA website in regards to
the question of natural.
“FDA has not defined the term “natural” and has not established a regulatory definition for this term in cosmetic
labeling. FDA also does not have regulations for the term
“organic” for cosmetics. The U.S. Department of Agriculture
(USDA) regulates the use of the term “organic” for agricultural
products under the National Organic Program (NOP).”

So if your marketing is good enough you’ll be
able to find consumers who want the product.
Brands that use standard technologies can legally claim that they are natural. And I suppose that
since there isn’t any proof of something “supernatural” they might have a point.
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But things have changed a little bit recently due to actions by the FTC,
which is the Federal Trade Commission. In 2016, they filed suit against
5 cosmetic companies for making misleading claims about their natural
cosmetics.

BOTANICAL
EMOLLIENTS
& SPECIALTY
PARTICLES

i

Label

®

www.floratech.com/info

www.floratech.com

In the Midwest SCC Region:

.

TH Hilson Company Crystal Rampaul

FTC Action
The FTC said they still don’t have a definition for natural however, if you
are going to make the claim “100% natural” or “All natural” then you can’t
have synthetic chemicals in your products. They made it clear that marketers who made those specific claims should not use synthetic chemicals.

800.665.3087
crystal@thhilson.com

The wording of the claims matters a lot. I would recommend you avoid
claims like “all natural” and “100% natural” until the FTC clarifies what
those terms mean.
Just so you know, in the US you don’t only risk government action. You
also risk being sued by any consumer or lawyer who thinks that your
natural product isn’t natural enough. The brand Tresemme was sued for
their natural product because it contained synthetic chemicals. They
ended up settling the case for $3.2 million and have stopped selling the
naturals line. This is a real risk for brands trying to claim natural. You
really need a rationale for why your product is natural.
And if you use the term “organic” in your product, watch out for lawyers
from California. In that state they have a rule governing the term organic
and a number of beauty brands have been sued or fined because they
used the term “organic” in their marketing. Brands like Babyganics, JASON, Avalon Organics, and Organix have all had lawsuits brought against
them. Some have settled while others have changed their marketing.
Unless you get certified, don’t use the term “organic” in your marketing.

NEW

100% BIO-BASED
ECO RANGE

Now with these murky regulatory rules and since performance of natural
cosmetics was a problem, marketers needed a new way to talk about
this space. It is still pretty easy to convince consumers that natural
things are more safe, so some clever marketers got the idea to create
this new category of Clean Beauty. Clean beauty embraces all the fear
motivating natural beauty without the performance deficits or the worrisome government regulations.
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Tuesday, February 11, 2020
Next Educational Dinner Chapter Meeting

Midwest SCC Chapter

2020 Event Calendar

SCCoop NEWSLETTER

Tuesday, March 10, 2020
Educational Dinner Meeting

All events are “space available”.
Society of Cosmetic Chemists, Midwest Chapter, Inc.
Chair: Lisa Kringas www.midwestscc.org (312) 848-0738

Newsletter Deadlines & Feature Article

Please submit all SCCoop information to the SCCoop newsletter editor before the deadlines listed below for each
issue. Articles can be emailed to the editor at newsletter@midwestscc.org. Please submit your articles as a Word
doc, docx, txt, or rft file. Any photos or artwork should be jpg, tif, png, Photo Shop, or InDesign files with a minimum
of 1 MB or 150 dpi to meet digital printing requirements.
Since we like the SCCoop to be as timely as possible, we need the lead time indicated. You can help by early planning
and submission of your information or articles. Authors of selected articles that are published in SCCoop will receive
a $50 reimbursement and be eligible to win the “Midwest Chapter SCCoop Feature Article Award” for the best article
published during the calendar year.
The Midwest Chapter SCCoop Feature Article Award began in 2011 to recognize the author of a Feature Article
which was published in the SCCoop for the calendar year. The Award is a check for $150 and Certificate to be given
during Q1 2019 Educational Dinner meeting. Past recipients: Matt Zoeller (2011), Perry Romanowski (2012), Laura
M. Szymczak (2013), and Rebecca Weitting (2017), Crystal Clare Rampaul (2018).

2019 SCCoop Issue Deadlines						February issue: Feb 14

Poster Sponsorships during Social Hour at Monthly Dinner Meetings
For $100, your company can sponsor social hour and present a poster during that time. Posters can be commercial in
nature and the typical size is 24” x 36”. The poster abstract will be also published in the SCCoop newsletter and on the
website. Contact chair-elect@midwestscc.org to reserve a sponsorship for one of our upcoming meetings. You will
need to have your company logo, poster title and a brief description (one paragraph) of the poster along with payment
submitted one month prior to the meeting.

Call for Volunteers!
Midwest SCC works
because we WORK
together.

Interested in getting involved? There are several levels
to be involved. See what works for you.

Volunteer Opportunities
Photographer Coordinator
– Judges for Scientific Papers
– Authors for Technical/Feature Articles for our SCCoop
Newsletter
($50 for any article published!)
Ad Hoc/Volunteer as Needed – we’ll contact you when
help is needed
Please contact Lisa Kringas (chair@midwestscc.org) or Renata
Butikas (chair-elect@midwestscc.org) with your potential interest or
questions about volunteering.
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SILAB creates and manufactures
unique, consistently safe, natural
active ingredients with proven efficacy.

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030
email: silabinc@silabinc.com

The SCC National Office
WALL STREET, SUITE 1620,
NEW YORK, NY 10005
Web: www.scconline.org |
Email: scc@scconline.org
Phone: (212) 668-1500
Accounting/Finance:
kbeaupierre@scconline.org
212-668-1502
Administration/Executive:
eogrady@scconline.org
212-668-1501

Annual Meeting/Marketing:
larcher@scconline.org
646-545-3520
Education/CEP:
sneely@scconline.org
646-545-3515
Membership/Chapters:
cdaddino@scconline.org
646-545-3516
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NEXT
MWSCC Chapter Educational
Dinner Meeting
Tuesday, February 11, 2020
Tuesday, March 10, 2020
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Midwest SCC Chapter, Inc.
4740 N. Cumberland Ave. #364
Chicago, IL 60656

Teamworks, April 7 - 8, 2020

