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2019 Fall Technical Symposium
The Society of Cosmetic Chemists Midwest Chapter, Inc. biannual
Fall Technical Symposium is the Midwest’s technical event where
scientists in the cosmetic and personal care community gather to
educate, collaborate and innovate in an effort to advance the field of
cosmetic science.

Tuesday, November 12th
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October 8, 2019
8:00 am – 3:30 pm
Belvedere Banquets,
Elk Grove Village, IL
SPEAKERS:
Helen Yang, Ivan Souza, Shannel Rivera, Anna Howe,
Terri Germain, Sara Nettesheim
STUDENT Posters:
Eveline Farrell, Laura Lam-Phaure, Roanne Reyes,
Allison Schaefer, Anna Wojkowski, Daleen Zakaib, Natlie Zauel,
An Huynh, Carly Hanson, Josie Lin Wauford
Register Now:
https://www.midwestscc.org/technical-symposium/
2019 LOCAL MIDWEST SCC EVENTS
Technical Symposium - Oct 8th

MWSCC Dinner and Education
Meetings - Nov. 12th
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The
definition
of beauty
has
changed
over the
years and
there is a
new era
of “Smart
Beauty” for the cosmetic industry.
Personalization, process automation,
and digital supply chain networks
have changed the way we
manufacture products.
Imagine you were back in the
1970’s on an airplane, could you
ever envision there would be movie
screens on the seats in front of you?
Then imagine someone picks you up
at the airport in an Electric Tesla, a
practically silent car with a big glass
computer screen (with a map on it)
on the dashboard. Then the phone
rings in the car and your 1970’s self
thinks, “Oh my gosh, how are you
talking on the phone in the car?”
Our upcoming Tech Symposium
Cosmetic Science in the Digital Age
October 8th will show how we can
take a different look at our changing
digital world, our knowledge -based
beauty routines, trends and products
to our consumers.
Think about your typical weekend
shopping trip. You check out the
store hours with Google. You get
directions via Waze. You compare
prices of a hairdryer you need on
Amazon. You find an amazing
Indian Restaurant for lunch through
Yelp. You fix your Lab balance from
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a DIY video from YouTube. You
fill your prescription through your
drugstores App and amuse yourself
multiple times that day by checking
Instagram and Facebook posts from
your cellular phone.
In the 1970’s the Digital Age did
not have a role in our health,
infrastructure or transportation. At
our Tech Symposium we will discuss
the new technologies that are being
incorporated into the world of beauty.
The Digital Age is changing the way
we develop, promote, package, buy
and use personal care items. That
is why you need to attend the Tech
Symposium on October 8th.
At this symposium we will explain
Blue Light technologies and the science behind them, to opportunities for
product innovation in cosmetic science, to how to effectively use social
media like Facebook to help strengthen your brand. We will evaluate how
‘smudge-free’ and ‘mobile-compatible’
claims are becoming more meaningful and practical, and we will also
discuss formulation development for
our digital devices. There will be a
presentation on experimental design
to evaluate new, naturally derived,
100% active surfactants that result
in reducing the overall actives in a
surfactant system while maintaining
properties such as viscosity and foam
performance. Finally, we’ll highlight
how brands can use social media and
emerging platforms to connect more
personally with our consumers and
how to use
continued on page 10

For hair products the most important characteristics include…

Becoming a cosmetic evaluation expert
BY PERRY ROMANOWSKI

To become an expert cosmetic chemist, it is not
enough to learn the science of cosmetic raw materials and which ones are compatible or not. Indeed,
this information is criticial but another part of the
cosmetic formulator job is just as important. Evaluating your prototypes.
Evaluating cosmetic prototypes
We’ve previously written about the importance of
trying your own formulations. However, we did not
get into the details of what to observe while doing
that. Here is a system that you can follow which
will help make you a formula evaluation expert.
Step 1 – Pick a benchmark
It is almost never the case that you will be working
on a product that is completely new to the market.
There is always a market leader that you should be
comparing yourself to. This can be a competitive
product or one of your own formulations. You just
need to pick some product as a starting point. This
is the thing you are trying to beat.
If you’re looking for a benchmark, it is always a
good idea to look at sales information and see
which ones consumers are buying most often. This
is a good place to start.
Step 2 – Develop your baseline skills
In 2005, I believe that I had the most shampooed
head in America. That year I was working on a new
shampoo formula and a conditioner formula. I
washed my hair over 1500 times. Yikes! While I did
develop some redness and an itchy scalp, I always
developed keen senses to differences between formulations. To be able to tell differences you have
to experience the products.
Each formulation will be different and you may
want to focus on some specific aspect however,
there are some general things to start noticing.

1. Rinse time – time it takes to be removed from
hair
2. Flash foam – how fast the foam forms
3. Lather feel – does the lather feel creamy or loose
4. Feel in hair – how does product feel in the hair
5. Spreadability – ease to move through hair
6. After feel – what does hair feel like after using it
7. Dry feel – when hair dries how does it feel
8. Lasting feel – how does hair feel later in the day
For skin products…
1. Rub in time – how long it takes to disappear
2. Greasiness – how does it feel on skin
3. Tackiness – does skin feel sticky
4. Overall feel – after you applied it how does it feel
5. Whiteness – how does it effect skin color
6. Reapplication time – how long does moisturizing
effect last
For each of these characteristics you should develop a rating scale (1-5 or 1-10 works well). Then use
your benchmark formula and give ratings for each
important characteristic. It’s good to repeat this
process and see if your scores stay consistent.
Step 3 – Make prototypes
Once you’ve gotten your baseline skills down, test
out one of your prototypes. Ideally, you have created a prototype in which you’ve changed only one
variable. This will make it easier for you to identify
which ingredient can create a signficant change. If
you continually test radically different prototypes
it will be more difficult for you to get formulating
direction from the results of your test.
continued on page 14
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Technical Symposium 2019 Professional Speakers:
Helen Yang, cocokind©
Blue Light Science 101: Harmful or helpful for the skin?
Keynote Speaker, 9:10am

Ivan Souza, Actera Ingredients©
Keeping Up with Ideation and Innovation in
Cosmetic Science in the Digital Age
Speaker 9:50am

Shannel Rivera, Beauty and Hustles©
Finding Success through SAS and Branding to
Create a Social Following
Speaker 10:50am

Anna Howe, Evonik©
Smudge-free Formulations: Impact of chassis selection
on mobile device smudge free transference
Speaker 12:40pm

Terri Germain, Stepan©
Using Design of Experiments for personal Care Applications
Speaker 1:20pm

Sara Nettesheim, Mintel©
Using Social Media listening to learn about consumer
needs and preferences
Speaker 2:30pm
Check out https://www.midwestscc.org/technical-symposium/ for more
information on the topics and registration!
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2019 Technical Symposium Schedule
8:00 am - Check-in
8:30 am - Opening - MWSCC Chair
9:10 am - Keynote Speaker, Helen Yang &
Student Poster Presentations
9:50 am - Speaker, Ivan Souza
10:30 am - BREAK
10:50 am - Speaker, Shannel Rivera
11:30 am - LUNCH

12:40 pm - Speaker, Anna Howe
1:20 pm - Speaker, Terri Germain
2:00 pm - BREAK
2:15 pm - Poster Awards
2:30 pm - Speaker, Sara Nettesheim
3:30 pm - EVENT ends
4:00 pm - BOARD meeting

Technical Symposium 2019 Student Posters:
Allison Rose Schaefer, University of Toledo, College of Pharmacy & Pharmaceutical Sciences
“Effect of Emollients on the in vitro SPF and Broad Spectrum Protection of Organic UV Filters”

Anna Wojkowski, University of Toledo, College of Pharmacy & Pharmaceutical Sciences
“Sunscreen Solvents: Effects on in vitor SPFs and Skin Penetration”

Daleen Zakaib, University of Toledo, College of Pharmacy & Pharmaceutical Sciences
“Analytical Claim Substantiation for Gray Coverage”

Eveline J Farrell, University of Toledo, College of Pharmacy & Pharmaceutical Sciences

“Silicone Effect on SPF, Hair Breakage and TEWL”

Josie Lin Wauford, University of Toledo, College of Pharmacy & Pharmaceutical Sciences
“Internship Training Experience at Coast Southwest”

Natalie Lauren Zauel, University of Toledo, College of Pharmacy & Pharmaceutical Sciences
“Lipstick Pigmentation and the Effect on Aesthetics and Quality”

Roanne Reyes, University of Toledo, College of Pharmacy & Pharmaceutical Sciences

“Ultramarine Blue and its Influence on Foundation Color”

Laura Lam-Phaure, University of Toledo, College of Pharmacy & Pharmaceutical Sciences
“The Effect of Emollients on Emulsions”
Carly Hanson, Loyola University Chicago, Department of Chemistry and Biochemistry

“Complexities of Carbonyl-Lewis Acid Interactions in Catalytic Systems”

An Huyhn, University of Toledo, College of Pharmacy & Pharmaceutical Sciences
“Evaluating UVB and UVA Boosting Technologies for Chemical and Physical Sunscreens”
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SCC MIDWEST CHAPTER

Mingle in the Midwest Recap
Chapter Meeting, September 10th
New Product Development
at the Intersection of Clean
Label, Plant Based & Nutrition
Market Table Catering & Events

Speaker
Dr. Rachel Cheatham
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Lipex SheaLight™
Eco-designed emollient ester
for skin care, sun care, hair care
and color cosmetics

Sustainable Beauty Award winner
For more details, contact: aakpc.us@aak.com

•
•
•
•

multi-functional
fast-spreading
ultra-light
highly polar

aakpersonalcare.com

SOPALTERIC CS

AT THE
FOREFRONT OF
BIO-BASED AND
SUSTAINABLE
SURFACTANTS

SPECIALTY
SILICONES

Make the change to 100%
renewable carbon.
FOR MORE INFORMATION, VISIT
WWW.SOUTHERN-CHEMICAL.COM/GREEN

We give all our customers
star treatment…no matter
their size.

Choose Elé and
get the attention
you deserve.

• We manufacture on site
• Low minimum orders
• Expedited samples
• Deep technical resources
• Green alternatives
Talk to an expert today at
sales@elecorporation.com

elecorporation.com
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Launched in 2015 by the Society of Cosmetic Chemists, the NextGen Initiative was created to
help young professionals and students further their education to attain successful and rewarding
careers. Bridging the gap between young professionals and established professionals is at the heart
of this critical initiative. Brought about by a need to align education and training with workforce
needs, our mission is to attract, educate and provide for the advancement of our members.

SS

tudents
cholarships

The Society of Cosmetic Chemists, Midwest Chapter each year offers multiple
$1,000 scholarships to undergraduate or graduate students exhibiting excellence
in either coursework or research in the fields of chemistry, biology, cosmetic,
or allied sciences. Special consideration is given to students actively pursuing
careers in cosmetic science. Applicants must have a letter of recommendation
from a faculty member where the recipient is attending.
We recommend that you begin your application by reading carefully the
information and instructions posted on the scholarship page:
https://www.midwestscc.org/scholarship/
Please pay particular attention to all document requirements and the deadline
for the submission of your application. The deadline for this year’s application is
October 15, 2019.

Dr. Frank Jarzembowski
Graduate Scholarship

Don’t miss your chance to apply
for scholarship. Interested
candidates can click on the link
for more information. You need
to have a google email address
to view the file.
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Gus S. Kass Undergraduate
Man’s Scholarship
Barbara J. Morley
Undergraduate Woman’s
Scholarship

ACS Chicago Section and
Northwestern is hosting Chemistry Day
@ NorthWestern University Tech Building

October 19th, 2019
10 am - 3 pm
Hands on Activities, Demonstrations, Lectures, Tours, and
much, much, more
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KRINGAS
KRONICLE
-continued from page 2

those insights within Product Development. Like it or not we are in a world with
increasingly greater integration between technology and beauty.
Nowadays consumers feel their privacy is being invaded due to many companies’
logarithms to “mine data” with every click and search they do. However, we can use this
technology to understand consumers, analyze trends and help consumers eventually.
This important information can help Product Development teams add more value to
consumer experience. Often consumers are eager to fill out information for a rebate
program or loyalty card. The data collected by Product Development teams will help
pinpoint what consumers are looking for and result in less loss for the brands.
Traditional Brick and Mortar business is slow to adapt and also gives companies
additional expenses. On the other hand, the Digital Age has brought great changes to
both the brands and consumers, especially their buying experience.
For this full day event I encourage everyone to come to this event as we have an
engaging program with amazing speakers with powerful networking opportunities at a
FAB venue at Belvedere Banquets.
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TEAMWORKS 2020:
The Next Generation –
Reserve your booth today!

The Next Generation of TEAMWORKS taking place April 8, 2020,
at the Donald E. Stephens Convention Center in Rosemont, IL.
is well on its way to another successful Midwest business and
information exchange! Providing an immersive experience for
formulators and product development teams in beauty, personal
care and household product markets, TEAMWORKS 2020 will be
the Midwest’s premier destination for industry innovations and
advancements. HAPPI and ACI (American Cleaning Institute)
have signed on as TEAMWORKS’ promotional and educational
partners and will help facilitate expanded reach into personal care
– and household product development market as the event aims
to expand its buying audience. Space and sponsorship sales are
underway with close to 60 companies already on board as exhibitors, and FitzChem, Integrity Ingredients, Active Micro Technologies, Rivago Chemical and SCT confirmed as top-level sponsors.
Reserve your space today!

SILAB creates and manufactures
unique, consistently safe, natural
active ingredients with proven efficacy.

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030
email: silabinc@silabinc.com

For more information email: teamworks@midwestscc.org.
Quick details & facts: www.midwestscc.org/2020-main-event/

Submit Your
Presentation
for consideration
Click HERE: To submit your topic
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Journal of Cosmetic Science
The JOURNAL OF COSMETIC SCIENCE (JCS) publishes papers concerned
with cosmetics, cosmetic products, fragrances, their formulation and their
effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying cosmetics, such as human skin physiology,
color physics, physical chemistry of colloids and emulsions, or psychological effects of olfaction in humans. Papers of interest to the cosmetic industry and to the understanding of the cosmetic markets are also welcome for
publication.
The Information for Authors, found by clicking on the For Authors tab, contains important details on the review process, submission guidelines, award
considerations, and more.
You can visit our website to access the latest Journal articles or for information on subscribing to the Journal.
ISSN:1525-7886
Publisher:
Society of Cosmetic Chemists
14 Wall Street Ste 1620
New York, NY 10005
Phone: (212) 668-1500
Contact by email: journal@scconline.org
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Midwest SCC Chapter

2019 Event Calendar

Tuesday, October 8, 2019
Tech Symposium, Elk Grove, IL -- 8am-3:30pm
Belvdere Banquets
Tuesday, November 12, 2019
Next Chapter Meeting
Cafe La Cave, Des Plaines, IL
2019 Scholarship Awards, Toys for Tots donation
drive and MORE!

BOTANICAL
EMOLLIENTS
& SPECIALTY
PARTICLES

i

Label

®

www.floratech.com/info

www.floratech.com

In the Midwest SCC Region:

.

TH Hilson Company Crystal Rampaul

800.665.3087
crystal@thhilson.com

All events are “space available”.
Society of Cosmetic Chemists, Midwest Chapter, Inc.
Chair: Lisa Kringas www.midwestscc.org (312) 848-0738

SCCoop NEWSLETTER

Newsletter Deadlines & Feature Article
Please submit all SCCoop information to the SCCoop newsletter editor before the
deadlines listed below for each issue. Articles can be emailed to the editor at newsletter@
midwestscc.org. Please submit your articles as a Word doc, docx, txt, or rft file. Any
photos or artwork should be jpg, tif, png, Photo Shop, or InDesign files with a minimum
of 1 MB or 150 dpi to meet digital printing requirements.
Since we like the SCCoop to be as timely as possible, we need the lead time indicated.
You can help by early planning and submission of your information or articles. Authors of
selected articles that are published in SCCoop will receive a $50 reimbursement and be
eligible to win the “Midwest Chapter SCCoop Feature Article Award” for the best article
published during the calendar year.
The Midwest Chapter SCCoop Feature Article Award began in 2011 to recognize the
author of a Feature Article which was published in the SCCoop for the calendar year.
The Award is a check for $150 and Certificate to be given during Q1 2019 Educational
Dinner meeting. Past recipients: Matt Zoeller (2011), Perry Romanowski (2012), Laura M.
Szymczak (2013), and Rebecca Weitting (2017), Crystal Clare Rampaul (2018).

2019 SCCoop Issue Deadlines

October issue: October 5			

NEW

100% BIO-BASED
ECO RANGE

Novmber issue: Nov 2

Poster Sponsorships during Social Hour at Monthly Dinner Meetings
For $100, your company can sponsor social hour and present a poster during that time.
Posters can be commercial in nature and the typical size is 24” x 36”. The poster abstract
will be also published in the SCCoop newsletter and on the website. Contact chair-elect@
midwestscc.org to reserve a sponsorship for one of our upcoming meetings. You will need
to have your company logo, poster title and a brief description (one paragraph) of the poster
along with payment submitted one month prior to the meeting.
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-continued from page 3

Step 4 – Test prototype alone
Just as you did with the baseline sample, you should test your prototype a few
times and then rate it for the most important characteristics. Be sure to try and
forget what your scores are for the benchmark product. At this point it is not
that important to be blinded however, as you’re just trying to see if your new
prototype is worth further testing.
Step 5 – Compare samples
Once you find a protytpe that you want to explore further, set up a blinded test
and do your evaluation. The key to a blinded test is that you have no way of
knowing which samples are which. So, if there are color differences keep your
eyes closed when evaluating the product. If there are odor differences try to
hold your nose. Ideally, you could match fragrances to eliminate this variable.
You can give ratings for the samples or you can just decide which you like
better. If you like your prototype better, great! But don’t celebrate just yet. Re-run
the test a couple of times to see if you consistently pick the prototype over the
benchmark. If you can’t, then you don’t have an improvement.
Step 6 – Get opinions from others
If you are satisfied that your testing shows your prototype is better, then try it
out on a few collegues. Give them samples of your prototype and the benchmark and ask them if they notice any differences. Also, have them pick which
they like better. Make it a forced choice.
Step 7 – Revise prototypes
Make revisions to your prototype based on the response you get from your own
testing and that of the other people who have tried your cosmetic formulation.
You really should try at least half a dozen revisions before being satisfied with
any results.
Step 8 – Performance tests
If you are satisfied with your in-use tests, it’s time to do some laboratory
performance tests. The specific tests you do depends on the type of
product you are making. For cleansing products you’ll want to test foam. For
moisturizing products, test moisturization. Color products you test wear. There
are just innumerable number of tests you can conduct.
Once your prototype outscores your benchmark, it’s time to
move forward and push the product along to development.
Congratulations!
Now, just one other thing…don’t forget to do an early stability
test.
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Call for
Volunteers!
Midwest SCC
works because we
WORK together.
Interested in getting involved?
There are several levels to be involved. See what works for you.

Please contact Lisa Kringas (chair@midwestscc.org) or Renata Butikas
(chair-elect@midwestscc.org) with your potential interest or questions
about volunteering.

Volunteer Opportunities
– Photographer Coordinator
– Judges for Scientific Papers and Student Posters
– Authors for Technical/Feature Articles for our SCCoop Newsletter
($50 for any article published!)
– Tech Symposium Ad Hoc/Volunteer as Needed – we’ll contact you when help is needed

The SCC National Office
WALL STREET, SUITE 1620,
NEW YORK, NY 10005
Web: www.scconline.org |
Email: scc@scconline.org
Phone: (212) 668-1500
Accounting/Finance:
kbeaupierre@scconline.org
212-668-1502
Administration/Executive:
eogrady@scconline.org
212-668-1501

Annual Meeting/Marketing:
larcher@scconline.org
646-545-3520
Education/CEP:
sneely@scconline.org
646-545-3515
Membership/Chapters:
cdaddino@scconline.org
646-545-3516
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NEXT
Tech Symposium
Tuesday, October 8th

MWSCC Chapter Educational
Dinner Meeting
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Midwest SCC Chapter, Inc.
4740 N. Cumberland Ave. #364
Chicago, IL 60656

Tuesday, November 12th

