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SCCOOP SPECIAL EDITION
Dedicated to
NextGen: The Future of the Midwest SCC
Launched in 2015 by the Society of Cosmetic Chemists, the NextGen Initiative was
created to help young professionals and students further their education to attain
successful and rewarding careers.
Bridging the gap between young professionals and established professionals is
at the heart of this critical initiative. Brought about by a need to align education
and training with workforce needs, the SCC National NextGen mission is to attract,
educate and provide for the advancement of our members.
Our SCC Midwest Chapter fully embraces this initiative, and considers the NextGen
approach essential to the long term success and viability of our chapter.
For the past several years, our Board of Directors has been taking gradual steps in
the areas of outreach and engagement with the student and young professional
communities. These initial efforts have been successful, enabling us to now
embark on a larger and more visible initiative that we are opening to our entire
membership.
You will see, hear and experience first-hand our Next Gen commitment as part of
our ongoing chapter activities during the remainder of 2017 and throughout the
2018 year. Our SCCoop newsletter will be central to communicating how our Board
envisions the NextGen initiative, the opportunities this brings to our members and
their organizations for student and young professional engagement, the types of
help we will need to reach out in a size and scope much larger than what we have
done historically with colleges, universities, students and teachers.
This Special Edition SCCoop kicks us off with some great NextGen related pieces:
• The first in a multi-part series of articles about why NextGen is Now, on
pages 3 and 5.
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for members of the Society of Cosmetic
Chemists, Midwest Chapter, Inc.
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Newsletter@midwestscc.org
Advertising:
$500 annually for each 2 X 2 space
$850 annually for each 2 X 4 space
Ad runs Feb 2017 thru Jan 2018
Contact for ad placement and/or waiting
list information: admanager.midwestscc@
gmail.com

• Our Fall Educational Symposium on October 17 is centered around NextGen,
with details on the event and some of our speakers on pages 7 and 8.
• Some of our current and former chapter members participated in a NextGenrelated event with the Southwest SCC, featured on pages 9 and 10.
• Last but not least, we appeal to companies and individuals with experience
in student mentoring and university engagement to reach out to us with your
expertise, ideas and willingness to help on page 13.
We hope this Special Edition leaves you feeling as excited as our Board does about
the NextGen initiative and what that means for us as cosmetic chemists, affiliates
and Midwest members!
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Here’s the SCCoop…
Welcome MWSCC members to your August SCCoop edition! Our chapter had a spectacular
springtime event at the Morton Arboretum! I am proud to say that this was our first joint
meeting with the Women in Flavor and Fragrance Commerce (WFFC) and it was a great
success! Our event was sold out with 100+ people in attendance. We also finally had some
nice spring weather and since entrance fee was included with your ticket, I hope everyone
had an opportunity to enjoy the arboretum before the event. Everyone was welcomed
at the event with a complimentary glass of champagne (or sparkling juice) to mark the
beginning of the networking hour which was a nice little treat for the attendees. Thank
you to our sponsors and particularly all of our dedicated volunteers from the Midwest
SCC and the WFFC that made this evening possible! The idea to have this joint event had
been developing since last November when both MWSCC and WFFC had their separate
meetings at Café la Cave. Since then, both organizations had worked on a joint spring
meeting to encourage cross collaboration between the industries.
During the networking social hour, I hope everyone had a chance to stop by Colonial
Chemical’s poster on Poly Suga® Mulse D9, their 100% biobased fragrance solubilizer.
We are bringing poster sponsorships back so if your company is interested in sponsoring
one during Social Hour at any of our upcoming monthly dinner meetings, please contact
program@midwestscc.org to reserve a spot.
Our featured speaker Sherri Sebastian gave a fantastic presentation while engaging the
audience in select fragrance demonstrations that explore the relation of fragrances in
our everyday experience. Sherri is a Senior Perfumer at Fragrance West and has 24 years
of experience in both the flavor and fragrance industry. She’s developed fragrances for
the personal care, fine fragrance, air care, natural, and other niche markets. At the end
of her presentation, she gifted everyone with Savanna eau de cologne which features a
modern interpretation of a classic eau de cologne with fresh green notes and sustainable
Bergamot oil.
As we enjoy the summer warmth, I would like to remind you to check our Midwest SCC
website for any updates on our next chapter meeting on September 12th! Our Board has
worked hard to bring in new speakers, programs, and venues for everyone and we will
continue diligently in the summer to make sure our meetings are educational, inspiring,
and enjoyable!
Please mark your calendars for our Fall Technical Symposium which will be held on
October 17th at the Belvedere Banquets and Events in Elk Grove Village. We have an
exciting program lined up for everyone so please make sure to check out our website for
new updates during the summer. We are still seeking enthusiastic volunteers so please
contact Debbie Zartler at Chair-elect@midwestscc.org if you are interested in helping out
with the event!
If you have any questions, comments or suggestions – please feel free to contact me at
Chair@midwestscc.org. I would love to hear from you!
Have a wonderful and safe summer! I look forward to seeing everyone in September!
Thank you,

Cindy
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NextGen is Now
Part 1 : The Companies
This is the first of a multi-part series of articles about the dynamic forces that have
changed our world and created the platform for NextGen. This first installment will focus
on “the companies.”
Mergers and acquisitions, an increasingly global marketplace, a more mature US
economy, “rightsizing,” outsourcing, contract workers/temps, and an increased focus on
“per employee productivity” have had a major impact on the companies that historically
fed our SCC membership. This area was so rich in personal care that this was the first
SCC chapter formed in 1948. Our membership peak occurred in the mid 1990’s when we
had over 500 members due to the recruiting efforts our MWSCC ambassadors. Today,
our chapter has 253 members. The numbers reflect shifts in the types of companies
employing cosmetic chemists, the location of companies employing cosmetics chemists,
and shifts in the innovation focus of these companies.
Consumer companies such as Jovan, Soft Sheen, Toni, Helene Curtis and Alberto Culver
have been gobbled up by larger companies who relocated them. A number of chemical
manufacturing companies have also been absorbed into larger organizations – or they
have reduced the size and scope of their presence in an area where the larger consumer
brands they once supported no longer exist.

High demand personal
care ingredients to
inspire you.
• Argan Oil
• Tea Tree Oil
• Red Palm Oil • Natural Silicone
• Sweet Almond Alternative
Oil
• Natural Lanolin
Alternative
• Jojoba Oil

Find more info at
www.charkit.com

Other company developments in the Midwest have had positive impacts on our chapter.
Wisconsin’s paper industry embraces cosmetic and related chemistry to produce wipes
that clean surfaces in our homes, in or outside of our vehicles, and our own bodies.
Tissues and non-woven products used for all sorts of body parts are “personal care” in
their truest sense. Large commercial and institutional facilities need large quantities of
tissues and towels – as well as liquid cleansers and sanitizers in dispensers for cleaning
ourselves or our surroundings. Companies and brands familiar to us all are strong,
growing and expanding – thanks to Kimberly Clark, Georgia Pacific, Rockline, Kleen Test
and others.
The overlap between Personal Care, Home Care and Institutional markets is expanding
for many of our Midwest SCC companies. In addition to some of our more foremost
home cleaning brands like Pledge, Windex and Scrubbing Bubbles – SC Johnson
formulates and sells longstanding Off products for our skin – and recently added Mrs.
Meyers to their family of brands. Professional/Institutional environments are fertile
ground for many of our employers – ranging from hotels to healthcare facilities – from
laundry and floors to wound care and patient care. Sage Products, Medline and Hydrox
demonstrate this well.
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The SCC Midwest Chapter needs YOU to join the ranks of previous chairs
and secretaries as either the 2018 Chair-elect or Secretary!
The chapter is looking for chemists, biologists, sales people and
researchers to be a part of the team. General Members in the Midwest
area can be elected as an executive board member. Both General
Members and National Affiliates can be appointed as board members
and be responsible for planning next year’s events. Those interested in
running for office are encouraged to contact the current Chair-elect,
Debbie Zartler, at chair-elect@midwestscc.org or Secretary, Peggy
Bennett, at secretary@midwestscc.org for more information.

Where imagination makes scents

TM

847. 81 6 .3 5 0 0
BEL L EAIRECR EATIONS.COM

Venue for Sept 12, 2017 Dinner Meeting

Menu
Appetisers
Gyros – lamb pitas
Saganaki – flaming cheese
Melitzanosalata – eggplant dip

Location:
Greek Islands
300 East 22nd Street
Lombard, IL 60148

Salad
Athenian salad
MAIN COURSE (SERVED FAMILY STYLE)

Phone: (630) 932-4545

Moussaka – baked eggplant & ground beef

Cost:
$35 for members
$45 for non-members
$20 for Emeritus
$20 for Students

Spanakotiropita (spinach pie)

Chicken riganati – greek oregano chicken

Schedule:
00 pm Board Meeting
0 6 0 pm Networking
6 0
00 pm Family style dinner

Register for this event:
http://www.midwestscc.
org/event/next-chaptermeeting/
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Side dish
Rice and potatoes

SILAB creates and manufactures
unique, consistently safe, natural
active ingredients with proven efficacy.

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
email: silabinc@silabinc.com
phone: 732-335-1030

Dessert assortment
Galactobourico, Karidopita, and Ravani
Coffee, tea, soft drinks

Speaker

The Soul & Science
of Beauty.
www.evonik.com/personal-care
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NextGen is Now
Part 1 : The Companies (continued)
Many entrepreneurial cosmetic chemists in the Midwest have seized opportunity to create their own companies or brands.
Luster Products, Namaste Laboratories, RNA, Dhaliwal, and Tor Brands are just a few of the companies that were founded
by cosmetic chemists who were not afraid to take a chance.
We are also the longstanding home to companies for whom small things mean big success. Carma Labs and Blistex
are most well known for brands that are used on the lips – small surface area but big implications for quality and safety
compliance as every cosmetic product is literally also tasted.
Maverick Packaging, Gilchrist and Soames and others cater to toiletries – lots of small sized items that are utilized in not
small quantities by US consumers.
Ethnic and Salon Haircare remain strongholds for our SCC today, as they have been for many years. This holds true for
familiar brands as well as for new brands just now emerging. We span from shampoos and conditioners, to treatments
of all types, to styling aids and all products in between. The Midwest is home to some of the industry’s largest aerosol
experts, with 2 KIK locations and the continuously expanding Chicago Aerosol family of companies.
Contract or toll manufacturing has taken on a life of its own. Our chapter is home to companies large and small who exist
to produce what others cannot, to make it better and faster, and to provide expertise in critical functions like regulatory,
scale up, micro testing and more.
Stepan, Lambent, Hallstar, Ingredion and others are an important supplier base to support our consumer, wipes and
contract manufacturing businesses. These companies have changed drastically over the years – some in terms of the
name and parent company they hold, some in terms of the companies they have acquired and incorporated into our
Midwest area.
So we are in a different place than we once were with the companies that employ the cosmetic chemists who make up our
membership. The companies we work for are in a different place than they once were in terms of the resources and ability
to train new employees. “Bigger and better” places pressure on larger corporations in terms of the investment in training
new college grads from the ground up – and many of our entrepreneurial companies are too small to be able to afford to
make that investment. Quite a few companies in our Midwest area are more vested in Home Care than Personal Care.
This creates a need to view our chapter activities, outreach, speakers, topics, meeting locations and goals differently than
in the past -- the NextGen of our chapter. Every meeting and event will have NextGen at the forefront. Our website will
emphasize more our NextGen initiative, our outreach priorities and our overall educational and non-profit activities.
Where we meet and how we meet will consider the entire Midwest SCC footprint and not just Chicago. What we discuss
needs to appeal not only to our historical members – but to potential new members, young professionals, Homecare and
Wipes companies.
We believe we can do this not by abandoning what made us successful to begin with – but by building upon it. We have
the luxury to embark on this initiative from a place of strength, financially as well as in existing membership numbers.
NextGen – here we come!
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SCCoop Newsletter Deadlines and Feature Article
Please submit all SCCoop information to the SCCoop newsletter editor before the
deadlines listed below for each issue. Articles can be emailed to the editor, Melissa
Tolla, newsletter@midwestscc.org. Please submit your articles as a Word doc,
docx, txt, or rft file. Any photos should be jpg, tif, Photo Shop, or InDesign files with a
minimum of 1 MB or 150 dpi for digital printing requirements.
Since we like the SCCoop to be as timely as possible, we need the lead time indicated.
You can help by early planning and submission of your information or articles. Authors
of selected articles that are published in SCCoop will receive a $50 reimbursement and
be eligible to win the “Midwest Chapter SCCoop Feature Article Award” for the best
article published during the calendar year.

We provide
tailored solutions
to our customers...

everyday.

The Midwest Chapter SCCoop Feature Article Award began in 2011 to recognize
the author of a Feature Article which was published in the SCCoop for the calendar
year. The Award is a check for $150 and Certificate to be given at the January 2018
Educational Dinner meeting. Past recipients: Matt Zoeller (2011), Perry Romanowski
(2012) and Laura M. Szymczak (2013).
Deadline

March

February 17

April

March 17

May

April 14

September

August 12

October

September 14

November

October 14

MADE IN THE USA

© 2016 Elé Corporation

2017 SCCoop Issue

elecorporation.com

Poster Sponsorships during Social Hour at
Monthly Dinner Meetings
For $100, your company can sponsor social hour and present a poster during that
time. Posters can be commercial in nature and the typical size is 24” x 36”. The poster
abstract will be also published in the SCCoop newsletter and on the website. Contact
program@midwestscc.org to reserve a sponsorship for one of our upcoming
meetings. You will need to have your company logo, poster title and a brief description
(one paragraph) of the poster along with payment submitted one month prior to the
meeting.

Inspire. Create. Captivate.
Creating memorable fragrances
that captivate your market.
Contact Jane Pinda or Alicia Vidales to learn more.

Rheology leadership plus so much more...

469 Old Trenton Rd.
East Windsor, NJ 08512
Main Office 609.443.2000
Your Contact Darius Derda
Tel 847.422.3625

630.258.2086 • connect@fragrancewest.com • fragrancewest.com
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FALL EDUCATION SYMPOSIUM
NextGen: The Future of Home and Personal Care

31 years creating miles of smiles
for you (and your boss)

Our symposium this year has a robust agenda that applies NextGen to multi-faceted
areas of our technical and commercial success as cosmetic chemists and as business
entities. We will explore:
• The perceptions, media and influences that shape our consumer opinions, choices
and preferences
• Expectations for transparency between consumers and those from who they
purchase products and services – retailers, manufacturers, regulatory agencies,
industry organizations, certification bodies
• How to utilize the digital technology revolution to our advantage
• Engaging students and young professionals with cosmetic science professionals,
companies and innovations
• And of course…Technologies to take us where we need to be (such as green
fragrance solubulizers)

Tuesday
October 17th
6 Engaging
Speakers

Registration
Opening
August 1st
Student Posters
Student
Mentoring
Opportunities
8:30am – 4pm

For a complete list of
products and applications,
visit us at www.fitzchem.com

Final Agenda www.midwestto be posted scc.org
on website
Student
Continental
Sponsorship
Breakfast
Opportunities
and Lunch
Provided

Belvedere Events and Banquets
1170 West Devon
Elk Grove Village, IL 60007
For the third time during the Technical Symposium, a Student Poster Session will be
held from 9 a.m. - 3 p.m. We are looking for students to present their scientific work.
The posters will be judged and awards will be given. This will be a great opportunity for
students to present their ideas and findings and meet members of the MWSCC.
If you would like to submit an abstract for a student poster, please write to
symposium@midwestscc.org .
Attendees can book accommodations at the adjacent:

Country Inn & Suites
1160 W Devon Ave
Elk Grove Village, IL 60007
The hotel has a limited number of rooms reserved with the special Midwest SCC rate.
Please call 1-847-985-0101 to make reservations.
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FALL EDUCATION SYMPOSIUM
KEYNOTE SPEAKER: Mark Miller
Mark Miller is an Accomplished Business Leader with over twenty years of experience in
the ingredients market segments for Home, Personal Care, Nutrition and Pharma. A 19
year member of the SCC, Mark has worked closely with his colleagues in R&D and
Marketing to deliver e cacious solutions to Consumer oods
companies in pursuit of market demands. His career includes the
commercial launch of HallStar with Craig Bonda, building McIntyre
Group into a relevant SME, leading the NA Care Chemicals business of Cognis/BASF, bringing together the disparate businesses
of Personal Care, Nutrition and Hygiene to form LONZA Consumer Care. After two years of consulting in M&A and Sales Performance, Mark has recently taken the helm at Fitz Chem to lead its
growth in the CARE markets.
Mark holds undergrad and graduate business degrees, as well as a law degree, but he
asks that you don’t hold that against him! When he’s not strolling down the aisles of
grocery or drug stores looking at ingredient decks on bottles or meeting with valued
Customers, he enjoys time at home in Chicago with his wife Stacey and three boys.
TOPIC: Symmetry! Consumer Trends In Home, Personal Care &
Nutrition and What They Mean For Your Next Formulation
Free from....Clean Label....Organic....Ingredients of Concern. These Consumer Trends
underpin the formulating challenges you encounter when creating the next, innovative
Home and Personal Care products, right? Actually, these highlighted Trends are from
the Nutrition & Food segments, believe it or not! Industry Executive Mark Miller, with
leadership in the Home, Personal Care, and Nutrition market segments, will examine
the symmetry between Home and Personal Care and Nutrition Trends and highlight
insights and learnings that are pertinent to your creation and marketing of beauty products.

LIPSCOMB
CHEMICAL COMPANY
A member of the Omya group

SCC Midwest Chapter Scholarships

Providing specialty ingredients to the
Personal Care Industries
Suppliers:

Each year the Society of Cosmetic Chemists, Midwest Chapter o ers multiple 1,000
scholarships to undergraduate and graduate students exhibiting excellence in either
coursework or research in the elds of chemistry, biology, cosmetic, or allied sciences.
Special consideration is given to students actively pursuing careers in cosmetic science.
Applicants must have a letter of recommendation from a faculty member where the
recipient is attending.

www.LipscombChemical.com
5150 E. Pacific Coast Highway, #600
Long Beach, CA 90804
tel (562) 961-3333 fax (562) 961-5725

The deadline for this year’s application is October 15, 2017.
The application guidelines and form can be found on the website: http:// www.midwestscc.org/scholarship/
2017 Graduate Scholarship Application
2017 Midwest SCC Chapter “Barbara J. Morley” Undergraduate Scholarship
2017 Midwest SCC Chapter “Gus S. Kass” Undergraduate Scholarship

Ewa Kulig

Send your completed application by US Mail to:
Eugene M. Frank, Ph.D. Society of Cosmetic Chemists, Midwest Chapter, Inc. Scholarship
Committee Chair c/o SOLO Labs, Inc. 2200 Parkes Drive, Broadview, IL 60155
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Safety
Efficacy

ekulig@evalulab.com
Tel: (514) 735-3253

www.evalulab.com

SCCoop August 2017 • Vol XLIX • No. 5

MW
SCC

Community Outreach

NextGen: Engaging with local STEM opportunities and events
SWSCC MindBender Academy
Our Midwest SCC Chair-Elect, Debbie Zartler, and 2 former
Midwest SCC members who now reside in Texas, [Doug Zuber
(formerly Vee Pak and Amcol) and Michael Frushour (formerly
Stepan and Alberto Culver)], were 3 of 36 SCC volunteers who
participated in an amazing STEM event spearheaded by the
Southwest SCC Chapter and Mary Kay Company this summer.
The event is part of the “Mindbender Academy” -- a program
made possible by the Frisco Education Foundation and the
nancial support of numerous businesses and organizations.
Mindbender Academy is a week-long summer camp that encourages participants to explore the world of science, technology, engineering, art and math. The program debuted in June
2008 and is open only to Frisco TX middle school students.
Each day features fun, hands-on activities to extend learning
outside the classroom. The camp we participated in entailed
activities for a di erent S EM eld for the students each day – with e posure to
science, technology, engineering, art and math.
Our organization led classroom projects for over 400 total students in 6th, 7th
and 8th grades. We led 8 classrooms, with a group of 25 students in each for the
morning and 25 in the afternoon. An SCC member led each class, with the help
of 3 other SCC members to assist. Each session began with some very rudimentary basics about lab safety and the formulations we were working with. A live
demo was conducted, then the students worked in teams of 5 to make their own
lotions and washes, adding fragrance and dyes as desired, and marketing the
team products together after “development” was completed. Each team had a
target market (Teens, Baby, Dads or Moms) that were to guide their formulation
(ie powder fragrance or woodsy) as well as their marketing and promotion.
The students had formula costs, per drop costs for the fragrance and dyes. They
had total freedom and supplies to make their own promotional materials, to
set their own pricing, and present to the larger group in competition for a single
team to be declared the winner. he similarities as well as di erences in how
the kids approached their formula, “packaging” (pipecleaners or stickers on the
bottles), pricing and promotion were amazing!
Some groups chose a commercial-style format, others did more
of a business presentation. Some used a brochure or “catalog” to
promote their items, others did a poster. Fun commonalities were
celebrity endorsements, before-and-after pictures (from magazine
cut outs) and bundling deals (buy 2 and get discount, buy all and
get extra gift, etc).
The student evaluations of our sessions were overwhelmingly
positive. The kids had fun and felt they learned a lot. Observing
and interacting with them it was obvious that they were truly engaged in the project – not even paying attention to their phones,
idle chat or anything else commonly seen as taking away from
school classtime.
(Continued page 10)
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NextGen: Engaging with local STEM opportunities and events
SWSCC MindBender Academy (continued)
Tamara Scalf of Beauticontrol organized
an incredible number of moving parts to
prepare and execute this event! This included a huge amount of coordination for
base formulations, dyes, fragrances and
prize bags assembled and donated by
Mary Kay and Beauticontrol. The daunting
(and ever-changing) task of scheduling 36
volunteers in 8 classrooms. Tamara had
to ensure we had in each classroom every
single supply (arts and crafts, stir sticks,
disposable lab coats, paper towels, safety
glasses, gloves, etc) – and of course water
and snacks for the volunteers, who had to
arrive at am and did not nish until 6pm.
Every SCC volunteer walked away from a long
but incredibly rewarding day. We learned
from the kids and hey learned from us. We
got to delight in their di erences as well as
similarities. he time ew our feet hurt
and we were tired – bless those teachers
who do this every single day!

http://www.friscoisd.org/
departments/frisco-education-foundation/mindbender-academy

Premium Ingredients.
Custom Solutions.
Kelly Bruski
844 458 7111
lvlomas.com
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Feature Article

It’s Summer! Time to Sweat and Use Deodorants & Antiperspirants
by Rebecca Wietting

It is so exciting to enjoy warm weather and say goodbye to another Chicago winter! Even though it was mild by Chicago standards, it was still rather chilly. It’s great to see landscapes coming back to life. Along with the hot weather, our
bodies begin to sweat which is why we nd ourselves in need of deodorants and antiperspirants.

The apocrine glands are located in many areas of the body including the armpits. Apocrine glands in the skin can cause
scent and sweat. The smell of a human’s pheromones can be attractive to some people, but most of us like to prevent
what we consider to be an unappealing odor. The apocrine glands produce sweat that is high in protein, and bacteria can easily break this down causing body odor. The eccrine glands also produce sweat, but it is high in salt content
which increases the di culty for bacteria to break down the protein, reducing the level of body odor caused by eccrine
glands. As we sweat, our perspiration breaks down, and the bacteria cause body odor. An unpleasant smell is given o
when bacteria living on the skin break down sweat into acids. The bacteria break down protein into acids: propionic
acid (propanoic acid) and isovaleric acid (3-methyl butanoic acid). Deodorant is applied strategically to the armpits to
prevent this odor. Antiperspirants a ect the sweat glands to prevent sweating before the odor is created.
Some deodorants and all antiperspirants raise the acidity of the skin and make the environment more di cult for bacteria to thrive. Antiperspirants stop the sweating action by the glands. Human perspiration would not have an odor if it
weren’t for the fermentation by bacteria. A person’s underarm area is a consistently warm surface where sweat glands
produce moisture. The natural purpose for this is to cool the body and regulate temperature. Underarm hair also has a
purpose as it wicks moisture away from the skin. This helps keep the skin dry which reduces the bacterial colonization.
Men still get the bene t of having underarm hair which is less susceptible to bacterial growth. Society pressures have
led women to shave o their underarm hair making deodorants and antiperspirants a necessity.
Washing underarms with alkaline pH soap products changes the natural skin pH. Skin loses its acid mantle with a normal pH of 4.5 to 6 as the soap raises the skin’s pH and disrupts the skin barrier. Many bacteria thrive in the elevated pH
environment allowing bacterial colonization. Bacteria feed on dead skin and hair cells as well as sweat from the apocrine glands and release trans-3-methyl-2-hexenoic acid in their waste, resulting in odors.
he rst commercial deodorant was called Mum and came out in 1
as a wa like cream containing zinc o ide. Bristol Myers bought the small company in 1932. Later, another product called Odorono (Odor? Oh No!) was developed
and patented by a U.S. inventor named Edna Murphey who got the idea that perhaps the product her father invented
and used in surgery to keep his hands from sweating might also be used to keep armpits from sweating. An underarm
applicator was developed by Helen Barnett Diserens in the late 1940’s with the concept based on the newly invented
ball point pen. he rst roll on deodorant was marketed in 1 2 and called Ban Roll On. Bristol Myers eventually sold
the Mum brand to P&G in 2001. In 1998, Chattem acquired Ban deodorant brand, but they sold it to Kao Corporation in
the year 2000.
Everdry was the rst commercial antiperspirant which launched in 1 0 . Jules Montenier, a cosmetic chemist in Chicago, Illinois, patented a modern formulation of the antiperspirant on January 2 , 1 1. he rst brand to contain his
patented formulation was called Stopette, and the product was a deodorant spray. The patent addressed an important
problem which was that aluminum chloride caused excessive irritation of the skin due to its excessive acidity. This was
modi ed by combining aluminum chloride with a soluble nitrile or similar compound. ime Magazine called Stopette
“the best-selling deodorant of the early 1950s”. In 1956, the Jules Montenier, Inc., company was sold to Helene Curtis
Industries, Inc. Once the patent expired, many more brands were created.
The market for deodorants grew to $70 million between 1942 and 1957. Although the early products were primarily
marketed to women, it was estimated that 50% of men were also using deodorants by 1957. The top selling product
was Ban Roll-On.
illette’s Right uard came onto the market in the early 1 60’s as the rst aerosol antiperspirant. Since aerosols dispensed a spray without contacting the underarm area, they were quite popular. Approximately half of the antiperspirants sold were aerosols in the U.S. by the late 1960’s. Sales of aerosols increased to about 82% by the early 1970’s. Two
problems arose that altered this course. In 1977, the FDA banned the active ingredient used in aerosols due to safety
concerns over long term inhalation of aluminum zirconium chemicals. The other impact came from the EPA which
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It’s Summer! Time to Sweat and Use Deodorants & Antiperspirants
limited the use of chloro uorocarbon (CFC) propellants used in aerosols. CFCs were shown to contribute to the depletion
of the ozone layer. As can be seen on shelves today, the stick and gel deodorants and antiperspirants have become very
popular types in the U.S.
The FDA considers antiperspirants to be over-the-counter (OTC) drugs while deodorants are considered cosmetics. Where
volatile organic compound (VOC) regulations permit, deodorants may be alcohol-based, but are now often glycol-based
and designed to eliminate odor. Other common ingredients include stearyl alcohol, sodium stearate, and sodium chloride. Antimicrobials may be considered or metal chelant compounds. Perfume fragrances and natural essential oils can
be added to mask the odor from perspiring. Over time, many ingredients have been phased out as they were later determined to be irritating to the skin or, in the case of formaldehyde (as a gas), carcinogenic.
Adding antiperspirant agents to deodorants and claiming antiperspirant action changes the classi cation from cosmetics
to O C drugs within the regulation of the F A. his is because antiperspirants attempt to stop or signi cantly inhibit perspiration. Frequently used active ingredients in commercial antiperspirants include aluminum chlorohydrate and aluminum zirconium tetrachlorohydrate gly. The goal is to form a gel plug in the duct of the sweat gland. This is accomplished
by having aluminum-based complexes react with the electrolytes in sweat. The gland is not able to excrete moisture due
to the plugs. They are eventually removed by a natural sloughing of the skin or thorough cleansing of the underarm area.
Metal salts perform in a di erent way. Aluminum salts interact with keratin brils in the sweat ducts. A physical plug
is formed to prevent perspiration from reaching the surface of the skin. Aluminum salts cause pores to contract with a
slight astringent e ect which also reduces sweat that reaches the skin’s surface. Unfortunately, one of the commonly used
antiperspirant ingredients known as aluminum zirconium tetrachlorohydrex gly can cause yellow stains on clothing when
it reacts with sweat.
The FDA issued a final rule in the form of a final monograph under 21 CFR Parts 310, 350, and 369 labeled Antiperspirant
Drug Products For Over-the-Counter Human Use effective December 9, 2004. It established conditions under which OTC
antiperspirant drug products are generally recognized as safe and effective and not misbranded. There were 18 antiperspirant actives with compendial monographs when the final rule was issued. The active ingredients have established
concentration and dosage formulation restrictions. The FDA says that where applicable, the ingredient must meet the
aluminum to chloride, aluminum to zirconium, and aluminum plus zirconium to chloride atomic ratios described in the
U.S. Pharmacopeia-National Formulary. These 18 actives include the following: (1) aluminum chloride up to 15%, calculated on the hexahydrate form, in an aqueous solution nonaerosol dosage form, (2) aluminum chlorohydrate up to 25%, (3)
aluminum chlorohydrex polyethylene glycol up to 25%, (4) aluminum chlorohydrex propylene glycol up to 25%, (5) aluminum dichlorohydrate up to 25%, (6) aluminum dichlorohydrex polyethylene glycol up to 25%, (7) aluminum dichlorohydrex
propylene glycol up to 25%, (8) aluminum sesquichlorohydrate up to 25%, (9) aluminum sesquichlorohydrex polyethylene
glycol up to 25%, (10) aluminum sesquichlorohydrex propylene glycol up to 25%, (11) aluminum zirconium octachlorohydrate up to 20%, (12) aluminum zirconium octachlorohydrex gly up to 20%, (13) aluminum zirconium pentachlorohydrate
up to 20%, (14) aluminum zirconium pentachlorohydrex gly up to 20%, (15) aluminum zirconium tetrachlorohydrate up to
20%, (16) aluminum zirconium tetrachlorohydrex gly up to 20%, (17) aluminum zirconium trichlorohydrate up to 20%, (18)
aluminum zirconium trichlorohydrex gly up to 20%.
The FDA offered suggested guidelines for testing the effectiveness of an OTC antiperspirant drug product in finished product form in accordance with the final monograph 21 CFR 350.60. In order to qualify as effective, an antiperspirant should
meet the criteria established in these guidelines. Criteria are provided for the test subjects, test conditions, test procedures, and treatment of the data obtained. All antiperspirant formulations are governed by these guidelines. Even making minor variations to a formulation such as adding emollients or buffers should be re-tested. This is due to the fact that
even small variations can alter the effectiveness of an antiperspirant ingredient. The only exception is making a change
in color or perfume ingredients. The FDA also wants the perspiration reduction to be readily perceived by the majority of
users and not merely a statistically significant reduction that would not be noticeable to the user. The FDA considered this
factor in the data treatment within the guidelines.
In 2016, the global market for deodorants and antiperspirants was estimated to be an $18.9 billion industry. Since almost
everyone from the age of puberty to adulthood can benefit from deodorant and antiperspirant products, it is likely to
remain a stable personal care product line. Be sure to stock up and get outside and enjoy the summer weather!
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New Member Spotlight

NextGen: Your Expertise and Experience with Student Outreach
and University Engagement are Needed!
In order to really engage with the students, teachers and universities at a level that will be meaningful for our
chapter and the students – we need help! HELP will take on many forms, so please contact us with whatever
you have to offer at chair-elect@mwscc.org or (312)-848-0738:
• Does your company have a program, formal or informal, engaging students or universities that you can
share with our chapter? Are you or your company able to help us formalize our own outreach program?
• Do you have contact lists for schools, professors, and students you can share with us for outreach
purposes?
• Is your company willing to take on ongoing mentoring of a student in the form of paying for and
accompanying the student to SCC meetings and events, exposing the student to your workplace,
sponsoring a student poster or white paper related to cosmetic or related chemistry?
• If your company is under-resourced for hands-on help, are you able to donate $500 or more to sponsor a
student for the rest of our 2017 activities?
• Is your company able to contribute $1000 or more to help us to bring in a larger student population, at a
more engaged level, for our October Education Symposium as well as our 2018 Teamworks event?

New Member Spotlight
by Marcie Papadakis
Please take the time to welcome these new members to the Midwest Chapter when you see them at our next meeting.
Mirachelle Anselmo (R&D Chemist, Solo Labs)
Mirachelle joined Solo Labs in October of 2016. She has a B.S. in Chemistry and a minor in French from North
Central College in Naperville. She got introduced to the Cosmetic Industry by Amanda Roundtree, also featured
below, while working as a lab aide at school. She had been wondering what path to take forward with her degree
when she attended last September’s dinner meeting. She was delighted to find so many friendly, supportive
people so willing to help her learn and enjoy our industry. Wonder no more!
Jonathan Bren (Account Manager, AkzoNobel)
Jonathan joined Akzo in late 2016. He studied Marketing and Professional Sales, as well as Chemistry at Illinois
State University. He worked with a logistics company for a year before joining AkzoNobel. While he has responsibility
for customers in Cleaning, and Developing Segments along with Personal Care, he is quick to profess that the latter
is his favorite area (with no prompting from me, of course!). He appreciates the variety of product applications,
(including products for horses!) the fast pace of the industry and the great people.
Amanda Roundtree wanted to be a cosmetic chemist since high school. Inspired by a chemistry class in which she got to blend
simple fragrance and flavor compounds, she went home straightaway and found Perry Romanowski’s Chemists
Corner on the internet. She wanted to attend SCC meetings then, but it wasn’t until she met Mirachelle Anselmo at
North Central College that she decided to take the plunge. She and Mirachelle attended last September’s meeting
and realized this was the industry for them. Amanda will graduate with her BS in Chemistry in June and is currently
working for Fehr Solutions as a Water Quality Analyst. First one to scoop up this dynamic young chemist wins!
A warm SCC welcome to all of you!
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Introducing our NEW....
IntegriWAX Natural Base
 Quality Raw Materials
 Exceptional Customer Service
Let us help you with your formulation needs!
Integrity Ingredients Corporation ▪ www.integrityingredientscorp.com ▪ info@integrityingredientscorp.com ▪ (877) 765-0282

